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TurfNet was recognized by the

Turf & Ornamental Communicators
Association (TOCA) with 21 awards for
design and editorial excellence in 2011.
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Turnstile Media Group
1500 Park Center Dr.
Orlando, FL 32835

Jon Kiger, Director of Media Sales

Office: 770 -395 -985

E-mail: jkiger@turfnet.com
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industryds | eading online communit:

L E AD E R S H PPS assistants, equipment technicians, university turf specialists and

stry representativeseé

INIZLLJENCEyadorr?tgrsS :nowl,rsn&fs:mallie(resnt bal target audien

Over 3000 registered members from approximately 1600 member

MEMBERSourses, clubs and companiesé but

audience. We have a very active public side as well, including...
T R AF F I Q:G,OOO site visits; 455,000 page views by 20,500+ unique visitors
onthly averages, Aug 201(fiJuly 2011)

SO C IALWe utilize Facebook and Twitter as one aspect of building community,
and to drive traffic to TurfNet.com.

RANGEThe broadest range of new media op
FOC L Spigital delivery is all we do...

F L EXI B I L I TMdify your programs and creative... at will, immediately.

TAR GET N Gsotargeting down to the zip code...
METRICSpoubieciick, Google Analytics and
EXPER'EN@E’Ve been doing this since 1994,
RECOGN ITI%LA; moarts i 2011 for ettt and l(;ersigf,]n excelonce
\/ AL [Ehe best value for your media dollar
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Influential superintendents
join TurfNet...

Unparalleled guidance and advice from their peers on "The FREE online
the TurfNet.com Forum 8 to solve problems, avoid educational
mistakes, share opinions and experiences and have a offerings alon,
little fun! make TurfNet
membership
Free used equipment listings , both for sale and ano:brainer!"
wanted O which often pays for the service alone! Paul Diegnau, CGcS
Free job listings onTurfNetcom & t he fiMonst e r/

all industry job boards. Great results!

24+ TurfNet University webinars per year and on -
demand archives of past years o all free.

TurfNet Monthly , our popular, award  -winning print

newsletter & and archives back to 1997. =

TurfNet Members Trips : Opportunities to visit turf TurfNetT:]’;z”rgh' EE';
care facilities and play golf with other TN members. rusted resource ]
An invitation to our popular Beer & Pretzels Gala at Fox Mieadon Golf Gl

Prince EdwardI5land; Canada

GIS, where TurfNet members see old friends and put
faces to the names they see in the Forum.

_ eSSIsaved
Even non-members benefit... in oné Year paid
. for myTariNet
and keep coming back! memiership for g}
The i nd ubsstjobypds and used lne ﬁe)(t - — arS"f"
equipment marketplace ! OBIORDNBE G untry Ciub

Oconomowoc, Wisconsin

TurfNetTV 0 Tips & Tricks, Dr. Frank Rossi,

the humor of Randy Wilson ey "l haved saved
Career Corner  employment guidance thousands of dollars

. 2 : by.sellingand buying
Turfgrass Zealot blog by Dave Wilber 3 « used equipment
Industry news as it happens. @gh Jurfet.."
Free resumé and intern job postings. : —

__~Greg|(and Faige)Tudor
Waubeeka Golf Links

<
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Always one step ahead...




your company should be a
TurfNet Affiliate Member...

Youd!l | zer anostinfluemtial t hgelf course
superintendents & typically the early adopters.

Keep your thumb on the pulse of the industry by monitoring the fi .
Tur f Net . ¢ o mheBravhatismgerintendents are saying ve ygars since
about your products and those of your compet: artad meIGuard

identify new product opportunities! We alert affiliate Golf we have received
members when their products are being discussed on the Forum.
many comments,
Contribute your expertise and experience to the Forum . .
onTibie YOUr ex® . P | . suggestions and ideas
discussions in a non -promotional manner. Foster relation ships .
and create goodwill for your company. from superintendents

Provide one -on -one product support by responding to tthUgh TurfNet.
inquiries or complaints raised on the Forum, while quelling any TurfNet has been

m|5|r.1format|0n, disinformation or rumor before it snowballs. ) invaluable in advancing
Whil e you may only sol ve Hlundedspfer sonds probl em

others are watching & and know that your company cares. our business.. 0

Priority coverage of your new products. Philip Cowen, President

Have regional needs? We can geotarget your banner ads any VinylGuard Golf
way youo6d | ike: north/south, state/province, zip/postal
code.

Get creative! You name it, we can most likely do it!

T TurfNet certainly
Annual terms for most positions and packages ensure continual, h K i .
repeat exposure for your brand and your products at very asa ) nac ) or turnmg
affordable rates. crazy ideas into not-so-

crazy realities... 0

Basic Affiliate membership (3 1,4 95/ year) is the starting Colleen Clifford, Aquatrols
place for advertising on TurfNet.com. Each Affiliate Member gets:

 an Affiliate Member Profile Page (mini -site) on TurfNet.com
(see turfnet.com/commerciall)
170x125 Featured Product banner rotation
125 x125 Featured Affiliate banner rotation
Free hosting of point -of -sale videos  on TurfNetTV

Individual login accounts , free webinar access and
copies of  TurfNet Monthly for appropriate personnel

TurfNet.con2012 MEDIA KIT




MAI“ PAGE advertising positions...

TurfNet.com offers

standard IAB ad positions
on the main page and throughout the site, some
Flash-enabled. Most ad positions are run as a
shared rotation except where noted.

Promote your brand and product in front of
prospective buyers with

very affordable rates

high frequency at
& even for the most

budget -conscious advertiser.

100x100 teaser revealing a
500x500 diagonal image
upon mouseover.

$1800/month
\§

TORO.

Superior putting
starts with superior
cutting.

GREENSMASTER

WELCOME
NEW MEMBERS

P ——

These positions are available to TurfNet Affiliate
Members (only) on an a la carte basis, or as part
of a site -wide, multi -pronged package.

All banners and sponsorships are sold on a time
based bulk purchase basis.

Creative may be updated or changed out at any
time at no extra charge. Fresh creative ALWAYS
jacks the click -thru rate!

MEMBCRS ORLY: Accoust | Posta Job | Postfor Sae | Mewsietier | The Forum | Logm

StressGard ™
Formulation
Technology

300 x 250 Scorecard
$8500/year

FEATURED
rnunuc'ﬁ‘oooooooooooooooooooooooo

TERZ]

TERl]

300 x 250 Scorecard
$6500/year

‘PUSHDOWN =

982x40 full -width ribbon below
the menubar; expands to a
982x400 image upon mouseover

\ $1200/week " e B

TIER 4

FEATURED AFFILI

125 x 125 (5 positions)

v vimeennns remor DAV E
i WILBER

'hevcve T o The C 2 Uangum rom feberty

FEATURED
PRODUCT

FEATURE
PRODUCT

170 x 125 (3 positions)
One included with basic member-
ship. Additional $500 each.

e 040 402 ey G 083 D et W
Sk e b et 58 4 30 s TR

T
T e

FEATURED
PRODUCT

FEATURED AFFILIATES

TIER 3

728x60 leaderboard
(mostly run-of-site)

$7500/year

We know you're busy
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MAIN PAG

Where:

Rotation:
Size/format:
Flash:
Maximum file size:
Multiple creatives:

Cost:  $8500 per year, time

Main page, top of the right column
Yes, random with every page view.
300x250, jpg, gif, png, swf
OK, no audio or expansion

300KB
Yes, encouraged!

-based bulk purchase

position details...

Positioned at the top of the right column, Tier 1 banners are above the fold, in the
most visible position on the main page. Flash animation is OK. Maximum of 10 adver-

tisers in rotation. Banner changes with every page view. 300x250. $8500 per year.

Where:
Rotation:

Main page, middle of right column

Yes, random with every page view.
300x250, jpg, gif, png, swf
Flash: OK, no audio or expansion

Size/format:

Maximum file size:
Multiple creatives:

300KB
Yes, encouraged!

Cost:  $6500 per year, time  -based bulk purchase

Slightly lower in the right column, Tier 2 is above the fold on most monitors and is a
lower cost option to Tier 1. Also maximum of ten advertisers. $6500 per year.

Where:
Rotation:

Main page footer and partial run -of - site The Tier 3 footer position is
below the fold on the main

page but is also mostly run -of
-site, including News, Employ-
ment and Used Equipment
sections 0 the most active sec-
tions on the site. $7500 per

year.

Yes, random with every page view.
Size/format:
Flash:
Maximum file size:

728x90, jpg, gif, png, swf
OK, no audio or expansion
300KB

Multiple creatives: Yes, encouraged!

Cost:  $7500 per year, time  -based bulk purchase

NEW JACOBSEN LF550"/570"
FAIRWAY MOWER

SACEEBS=IN

A Texcran Company

LEARN MORE »

TurfNet.con2012 MEDIA KIT
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Where: Main page, 5 -position matrix above the

footer
Rotation:  Yes, random with every page view.
Size/format:
Flash: No

Maximum file size:

125x125, jpg, gif, png

300KB
Multiple creatives: Yes

Cost: Included with basic affiliate membership

FEATURED AFFILIATES

MAI“ I AGE position details...

A matrix of five 125x125 ad
squares. Included with affiliate
membership, each affiliate
member gets one rotation in
random position. Can be logo

or product -related and linked to
either Affiliate Member Profile
Page or external website.

HAVE IT
YOUR WAY.

&

Feed the soil.

Earth\Works

Natursl Organic Products

—TLP —mc—

Main page, 3 positions: one between Tier 1

Rotation:  Yes, random with every page view.
Size/format: 170x125, jpg, gif, png

Flash: No. Animated gif OK.

300KB

Yes

Maximum file size:
Multiple creatives:

Cost: One included with basic affiliate membership;
additional $500 each per year.

Three positions of 170x125 Featured Product banners
are located in the right column of the main page, and
also appear on the main employment page. One FP
banner is included with each affiliate membership;
additional are $500 each. Can be linked to Affiliate
Member Profile Page or external website.

OAquatrols’

. Find uson
i1 Facebook Learn more »

-— A

FEATURED PRODUCTS

Where:
and 2, two under Tier 2. Also on the main
Employment section page.

ProCore’
cultivation
solutions

Learn
More

FEATURED
PRODUCT

TORO.

Ceunt o it.

&

ﬁ”ev?alution“]

FEATURED
PRODUCT

Core
Competency.

FLAT COURSE?
We can drain it.

Turt Drainage Co.

e of America, Inc.

FEATURED
PRODUCT

TurfNet.con2012 MEDIA KIT




MAI“ I AEE position details...
cutting.
Counton it
GREENSMASTER

Where: Main page, top left corner. 22 : e potihspdvatdyocderabthes e
. for Ailng Mees i more 1an 20 siates.

Rotation:  No, always on, exclusive.
Size: 100x100 teaser reveals 500x500 upon ' | TR

f ol Bt oed el kst
mouseover. Image area 460x460 and 92x92 ¥, | - S oo ot x5
diagonal anchored top left.

Formats:  jpg, gif, png, swf

Flash: OK

Maximum file size: 300KB

Multiple creatives: Yes Located in the top left c.qrner of the main
Cost: $1800 per month page, the Page Pfael utilizes a curled 100x100
teaser banner which peels back upon
mouseover to reveal a diagonal 500x500
underlying banner. Flash is OK. $1800 per
month, always on, exclusive. No rotation.

Limit:  Four months per year maximum per advertiser

Where: Main page, under the menu, full width of TuriNet co
content area

Rotation:  No. Always on, exclusive.
Size: 982x40 teaser reveals 982x400
Formats: jpg, gif, png

Flash: No.

Maximum file size: 300KB

Multiple creatives: Yes. e
Cost:  $1200 per week.

The Pushdown banner (open, above) opens
to push other content down the page when
activated by a mouseover.

The Pushdown banner is a 982x40 ribbon banner that
stretches across the main page, directly under the
menu. Upon mouseover, it expands downward to
982x400, pushing other content down the page.
$1200/week, always on, exclusive. No rotation.

TurfNet.con2012 MEDIA KIT




SEGTI 0 “ sponsorships...

EMPLOYMENT

The most highly -trafficked section of
TurfNet.com, the employment listings
account for nearly 50% of our site

traffic. Get maximum exposure for

your marketing dollar in this section,
where 300x250 Scorecard banners
rotate in two positions with every page
view (the Leaderboard footer banner is

a partial run -of-site carryover from Tier
Three on the main page).

Banners in this section are displayed on
approximately ten different pages
within the section (search, results, post,
etc.)

This section typically offers the highest
impression count on the site.

USED EQUIPMENT

Perfect for purveyors of used goods, the
Used Equipment (for sale and wanted)
section typically generates the second
highest click -thru rates on the site.

Banners in this section are displayed on
approximately six different pages within
the section.

TurfNet com

ARG E

Canepy. ot e b iyt ol . B4
Aquipmerd tochricias
»
e
rmstars vhem)

SE;\RC—! f SEARCH
JOBS A RESUMES

] \POST |’ POST YOUR
| A JOB 140 resume

et 10 0 NSRS 68 53 YO 84 30 TR possedt EEYUNDTHE BASICS

NG HOW AVARANLE
[ TRV FOLL G ARAS

CAREER CORNER .0, s st
}“‘t ” Doy datat sy et
L GRS e R v v
e A RO

‘‘‘‘ vrm(ﬁmrgo!f

Mot Pt o8 s et

I'swhateveryone's talking about!

/ = SHOPJACOBSEN.COM for Genuine Parts
= Qvor 100,000 parts

$7,500 per year, limit of ten sponsors.

Tier 3 Leaderboard banners also display on the
Employment and Used Equipment pages.

S
MEUBERS OWLY: The Forum | Newsieter | Posta Job | Post Fee S | Account | Logen

Netcoil
T e TR

Used Tart an lrigason Equipment

MEEEE

<FOR SALE ~WANTED «

® frowse Ats » wiowse sas
» Crasters » Croam it

ke i g e o e
Turfliod members wnd visdors e, Mumbavs can post a1
nkrated rmbee of Kafngs each year (43 8 e af e b
o froe - €5 pa o the dea’ My have pad for thew
Bv0uph 843 component of cur service akoe!

o e can now st s aqupment Aatgs for $50
9ch. The batig il remai dve st the proskct s 59k
Flcet Management
e ra s £ on Ty e ure

Torthet worred
o ton ey, Thask o
Pau Sanoa
Oak Grow Gt Course, Masars, L

Toease rriove my a2 beo Toro Tk rabcies Do Learn More
s 5o s ot wek! TR0 B 0r S

TORO.

Ut amers, CGCS
G s A AL

HER REAS OHTGCGJ IDER
urvo\r(

$6000 per year, limit of four sponsors.
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TuriNetiV ..o

MEMBERS ONLY: Tho Forsm | Newslester | Posta Job | Pest e Sale | Accoust | Logis

Wome  Membershp  Mews  featses

TIPS ETRICKS

LIbZ € 1BICK

preuntcd by

syngenta

Gamewn

Sponsorships of
individual videos, series : PAES.
(Frank Rossi, Randy LW P
Wilson, Tips & Tricks, MAXIMIZE YOUR IRRIGATION uu RM WITH AN
etc), categories and
channels are available.

& SOI0INIHOW

ryos or i

160 x 600 Sk
Innlﬁn‘rln“ n | nIT banner rot);tion, staﬁisc?r(igelzlash).
\_ Call to discuss! Displays during entire video playback on

all titles on that channel. Generates the
k highest click -thru rates on the site!

$4,500/year.

TurfNetTV
ow Locatfion
at ORandy Wil sonds fi

(buntlilale N Athletic Club was fantastic, informative
with and beautifully filmed. | am forwarding

Dr. Frank Rossi

is proudly the link to other superintendents. Very
presented by well done! Thank

JACEES=IV

A Textron Comaiesy
When Performance Matters:”

Celebrating

90 Years of
Innovation, T“"“et

Quality and
Legendary
Performance

1)

TuriNetTV

PRODUCT
SHOWCASE

Arena

MEMBERS ONLY: The Forum | Newslotier | Post a Job | Post For Sak | Accoant | 1

= TurfNet Affiliate

|l mMm about

you. o

FREE for

Members!

INSEGTICI
|

N

Product Video Showcase
Maximize the return on your
point-of-sale video investment by posting
your videos on TurfNetTV.
All videos are promoted by a main page

banner rotation.

TurfNet.con2012 MEDIA KIT
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TurfNet University webinars are 90
minute streaming video and audio
presentations from notable university

turf specialists, industry representatives

and progressive superintendents.

Free to TurfNet members and

accredited by GCSAA, each webinar is
heavily promoted via ~ TurfNet Today e-
blasts.

Twenty -four webinars are presented
each year. Recordings are available
on-demand in our Webinar Archives.

Title Sponsorship includes sponsor
logos and banners on the main,
schedule and archive pages and weekly
e-blasts. A sponsor product page peel
ad is also included on the schedule and
archive pages. A video welcome by the
sponsor is played before each webinar
begins.

Sold for 2012.

AMEMEERS OMLY. The o | Mesesietor | Post 8 340 | Post For Sak | Accomnt | Logi

LIGHT UP YOUR FAIRWAYS
Burley Green + Amins lrsx
1823 1200055 e Moo

: -
. :
FEETE and WHAT'S NEXT
An FRANK S. ROSSI, Ph.D.
upcoming TURINBT wehinars s, SR A s
-’  GmiwERsiTY s
S ——— {REE! ~Cormell University
" 1, = 111 e
Phosphites and Turfgrass Culture: A Historical Perspective and r 4
Current Uses
v Prese on Kaufiman 89 3. Grigy Brothers T
+ Date: ugust § k 3. Rossl, Ph. i University =
el torcsr [ oo s oo comentmas :
i
i [ ——, carious phus phies o o Fase $50rCE resu S.Ross), PR.D. of
PGS, Py T B4V 0DMENL o EPGLSIRd B3T3 AN EPA(EQAIIEINNGIIGGS. Hi al50 w Drasant spect  PSCTIDES 35 “60IC” I progorion.

Turf

5% 5 ¥ 3nd proparing
fortho 2011 season.

0r Ros of severe turt
ely 53 his sess
50 Biing your theughts, concers and questions fee Or. Rossi,

‘SUTSB2KFEE) Ada this event 1o your Outiook, Google or iCal calendar.
i

eeé—‘ Ideal for recovery from lamage!
Cﬁp S FT-T iz re ()

Seven lron™ ™ Pen

THEINRY . s

KEEPING YOU ONE STEP AHEAD.

"l was just re-certified last Week
Land Turfeti
helped getrie there!
Just one of the A
— w

|

24 webinars!
Wity  FREE for TurfNet &
s members!

amazing benefits
of TurfNet membership!

Tom Zurcher,; CGGS
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'I'lll’llel pEsteey

Uncnmmumwehlnars ‘&\

todes in Galt Course Turt

TuriNet

Sent on Friday mornings (and the mornings of

webinar events),  TurfNet Today recaps news items P8 career cornen

of the week, highlights the next upcoming TurfNet ":“:5':"3::::?:1"
University  webinar, presents excerpts from Career i
Corner and Turfgrass Zealot blogs, and features :

the latest video offerings on TurfNetTV G TR
Advertising space on TurfNet Today is limited to Now playing on artNatT¥

sponsors of TurfNet University and the featured
blogs, in addition to special event promotions.

o b i o o o 4 08 i

1 Tor Braane ba

'rl' . BEFOREYOUDRAIN 720

T“r'“ et turf blog aggregator™
snippets from TurfNet members’ personal blogs

Many superintendents are now hosting personal blogs to
better communicate with their golfers and/or members. Beyond
local weather and course conditions, there is a great deal of
information about projects, methodologies and techniques that
would be of value to other superintendents 0 hence our Tuesday
morning Turf Blog Aggregator e-blasts.

We select four or five posts from Turf N
and aggregate them into one e -blast.

As every blogger struggles occasionally with content, we also
include posts intended to educate golfers about turf maintenance
for others to use as a template for their own blogs.

Our mailing list approximates 7000, with open rates averaging 25 -
30% and click rates averaging 18%.

Four 600x100 banner slots are available in each TBA e -
blast. Positions are $250 each, per week. Great for short -
term promotions!

TurfNet.con2012 MEDIA KIT

Always one step ahead...
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Special programs, projects and promotions...

The beauty of digital media is that creative implementation has few limitations. Have an idea for a
special promotion, program or project? Survey? Product launch? Webinar series? We will work with
you to develop a strategy to combine banners, video, webinars and e -blast promotions.

Superintendent of the Year
Presented again for 2011 by Syngenta, the

: TuriNetTV
TurfNet Superlntendent.of the Year g .
Award program recognizes the cream of at
the crop. /
L. BAY HILL € I..llli & LODGE
Technician of the Year with
Dr. Frank Rossi
The TurfNet Technician of the Year fiGol den is proudly
Wr encho Awenorgdthose who keep presented by

golf course maintenance running: the

SACEES=N
equipment technicians. Presented by Toro.

A Textron Comaasy

When Performance Matters”
Join us October 4-9, 2010, as...
Water Week at TurfNet.com — ’ ‘ Celebrating
Agquatrols approached us about transitioning EWE!FM%E gmolyationé
‘ " AN ity an
their 5 -part seminar series onto our webinar = GGE§T0 L:;e?;:,y
platform. The result: Water Week 2010 . Performance

Five days of linksland golf, maintenance
facility visits and camaraderie!

GIS Show Coverage ! Emecma e o

+ Donegal Golf Club at Murvagh -

+ Co. Sligo Golf Club at Rosses Point nsored in pa I it
Syngenta sponsored our  blog coverage  of " Porimatnock Gol Gl s

the 2011 Golf Industry Show in Orlando,
with the blog taking over the site for show
week. The blog received  over 10,000
visits in February alone!

—

o~
&

TECHNICIAN

Superintendentos <
OF THE YEAR ‘Fa\

Calendar ' JJ,U_rJJ\Jﬂ_[

Now in ités twelth year, SUPERINTENDENTIOFNHENEARSOIN |Tll TIHE GOLDEN WRENCH AWARD
Superintendentds Best Fri R Proudly sponsored by
features golf course dogs of all shapes and syngenta e

TORO. University

Technical Education

sizesé and is again presete

Milorganite Pin Sheet

An interactive Flash map presentation that
highlights five superintendents every
two weeks.

TN Members trip to Ireland
TurfNet again organized a trip for 25

TurfNet members to visit and play five
courses in Ireland, along with represent -
atives of sponsors Syngenta, Lebanon Turf
and VI Sandtrapper.

TurfNet.con2012 MEDIA KIT

Always one step ahead...
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