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at a GLANCE 
LEADERSHIP 

The industryõs leading online community for golf course superinten-

dents, assistants, equipment technicians, university turf specialists and 

industry representativesé 

INFLUENCE 
The most influential target audience in the industryé  Decision makers, 

early adopters, movers & shakers. 

MEMBERS 
Over 3000 registered members from approximately 1600 member 

courses, clubs and companiesé but thatõs only one segment of our   

audience.  We have a very active public side as well, including... 

TRAFFIC 
106,000 site visits; 455,000 page views by 20,500+ unique visitors 

(monthly averages, Aug 2010ñJuly 2011)  

SOCIAL 
We utilize Facebook and Twitter as one aspect of building community, 

and to drive traffic to TurfNet.com. 

RANGE The broadest range of new media opportunities and technologiesé 

FOCUS Digital delivery is all we do... 

FLEXIBILITY Modify your programs and creative... at will, immediately.  

TARGETING Geotargeting down to the zip code... 

METRICS DoubleClick, Google Analytics and Constant Contact reportingé 

EXPERIENCE Weõve been doing this since 1994, eons in Web years. 

RECOGNITION 
We received (21) Turf & Ornamental Communicatorsõ Association 

(TOCA) Awards in 2011 for editorial and design excellence... 

VALUE The best value for your media dollar! 
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influential superintendents 

join TurfNet...  

¶ Unparalleled guidance and advice from their peers on 

the TurfNet.com Forum ð to solve problems, avoid 

mistakes, share opinions and experiences and have a 

little fun!  

¶ Free used equipment listings , both for sale and 

wanted ð which often pays for the service alone!  

¶ Free job listings on TurfNet.com ð the ñMonsterò of 

all industry job boards.  Great results!  

¶ 24+ TurfNet University webinars per year and on -

demand archives of past years ð all free.  

¶ TurfNet Monthly , our popular, award -winning print 

newsletter ð and archives back to 1997.  

¶ TurfNet Members Trips : Opportunities to visit turf 

care  facilities and play golf with other TN members.  

¶ An invitation to our popular Beer & Pretzels Gala at 

GIS, where TurfNet members see old friends and put 

faces to the names they see in the Forum.  

Even non-members benefit... 

and keep coming back!  

¶ The industryôs best job board and used 

equipment marketplace !  

¶ TurfNetTV  ð Tips & Tricks, Dr. Frank Rossi, 

the humor of Randy Wilson  

¶ Career Corner employment guidance  

¶ Turfgrass Zealot blog by Dave Wilber  

¶ Industry news as it happens.  

¶ Free resumé and intern job  postings.  
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¶ Youôll zero in on the most influential golf course 

superintendents ð typically the early adopters.  

¶ Keep your thumb on the pulse of the industry by monitoring the 

TurfNet.com Forumé hear what superintendents are saying 

about your products and those of your competitorsé and 

identify new product opportunities!  We alert affiliate 

members when their products are being discussed on the Forum.  

¶ Contribute your expertise  and experience to the Forum 

discussions in a non -promotional manner.  Foster relation ships 

and create goodwill for your company.  

¶ Provide one - on - one product support  by responding to 

inquiries or complaints raised on the Forum, while quelling any 

misinformation, disinformation or rumor before it snowballs.  

While you may only solve one personôs problem, hundreds of 

others are watching ð and know that your company cares.  

¶ Priority coverage of your new products.  

¶ Have regional needs? We can geotarget your banner ads any 

way youôd like: north/south, state/province, zip/postal, or area 

code.  

¶ Get creative!   You name it, we can most likely do it!  

¶ Annual terms for most positions and packages ensure continual, 

repeat exposure for your brand and your products at very 

affordable rates.  

òIn the five years since 

we started VinylGuard 

Golf we have received 

many comments, 

suggestions and ideas 

from superintendents 

through TurfNet.    

TurfNet has been 

invaluable in advancing 

our business...ó 
 

Philip Cowen, President 

VinylGuard Golf      

Basic Affiliate membership ($ 1,4 95/ year) is the starting 

place for advertising on TurfNet.com.  Each Affiliate Member gets:  

¶ an Affiliate Member Profile Page (mini -site) on TurfNet.com 

(see turfnet.com/commercial/)  

¶ 170x125 Featured Product banner rotation  

¶ 125 x125 Featured Affiliate banner rotation  

¶ Free hosting of point - of - sale videos on TurfNetTV  

¶ Individual login accounts , free webinar access and 

copies of TurfNet Monthly for appropriate personnel  

your company should be a  

TurfNet Affiliate Member...  

òTeam TurfNet certainly 

has a knack for turning 

crazy ideas into not-so-

crazy realities...ó 
 

Colleen Clifford, Aquatrols 
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TurfNet.com offers standard IAB ad positions 

on the main page and throughout the site, some 

Flash -enabled.  Most ad positions are run as a 

shared rotation except where noted.  

Promote your brand and product in front of 

prospective buyers with high frequency  at 

very affordable rates ð even for the most 

budget -conscious advertiser.  

These positions are available to TurfNet Affiliate 

Members (only) on an a la carte basis, or as part 

of a site -wide, multi -pronged package.  

All banners and sponsorships are sold on a time -

based bulk purchase basis.  

Creative may be updated or changed out at any 

time at no extra charge. Fresh creative ALWAYS 

jacks the click - thru rate!  

PAGE PEEL 
100x100 teaser revealing a 

500x500 diagonal image  

upon mouseover. 

$1800/month  

advertising positions...  

TIER 3 
728x60 leaderboard 
(mostly run-of-site) 

$7500/year  

TIER 1 
300 x 250 Scorecard 

$8500/year  

TIER 2 
300 x 250 Scorecard 

$6500/year  

FEATURED 
PRODUCTS 
170 x 125 (3 positions) 

One included with basic member-

ship. Additional $500 each. 

TIER 4 
FEATURED AFFILIATES 

125 x 125 (5 positions) 

PUSHDOWN 
982x40 full -width ribbon below 

the menubar; expands to a 

982x400 image upon mouseover 

$1200/week  
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position details...  

Where: Main page, top of the right column  

Rotation: Yes, random with every page view.  

Size/format: 300x250, jpg, gif, png, swf  

Flash: OK, no audio or expansion  

Maximum file size: 300KB  

Multiple creatives: Yes, encouraged!  

Cost: $8500 per year, time -based bulk purchase  

Positioned at the top of the right column, Tier 1 banners are above the fold, in the 

most visible position on the main page.  Flash animation is OK.  Maximum of 10 adver-

tisers in rotation.  Banner changes with every page view. 300x250.  $8500 per year.  

Where: Main page, middle of right column  

Rotation: Yes, random with every page view.  

Size/format: 300x250, jpg, gif, png, swf  

Flash: OK, no audio or expansion  

Maximum file size: 300KB  

Multiple creatives: Yes, encouraged!  

Cost: $6500 per year, time -based bulk purchase  

Slightly lower in the right column, Tier 2 is above the fold on most monitors and is a 

lower cost option to Tier 1.  Also maximum of ten advertisers.  $6500 per year.  

Where: Main page footer and partial run -of -site  

Rotation: Yes, random with every page view.  

Size/format: 728x90, jpg, gif, png, swf  

Flash: OK, no audio or expansion  

Maximum file size: 300KB  

Multiple creatives: Yes, encouraged!  

Cost: $7500 per year, time -based bulk purchase  

The Tier 3 footer position is 

below the fold on the main 

page but is also mostly run -of

-site, including News, Employ-

ment and Used Equipment 

sections ðthe most active sec-

tions on the site.  $7500 per 

year.  

SOLD O
UT 

for 2
012 

SOLD O
UT 

for 2
012 
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position details...  

Where: Main page, 5 -position matrix above the 

footer  

Rotation: Yes, random with every page view.  

Size/format: 125x125, jpg, gif, png  

Flash: No 

Maximum file size: 300KB  

Multiple creatives: Yes 

Cost: Included with basic affiliate membership  

A matrix of five 125x125 ad 

squares. Included with affiliate 

membership, each affiliate 

member gets one rotation in 

random position.  Can be logo 

or product - related and linked to 

either Affiliate Member Profile 

Page or external website.  

Where: Main page, 3 positions: one between Tier 1 

and 2, two under Tier 2.  Also on the main 

Employment section page.  

Rotation: Yes, random with every page view.  

Size/format: 170x125, jpg, gif, png  

Flash: No. Animated gif OK.  

Maximum file size: 300KB  

Multiple creatives: Yes 

Cost: One included with basic affiliate membership; 

additional $500 each per year.  

Three positions of 170x125 Featured Product banners 

are located in the right column of the main page, and 

also appear on the main employment page.  One FP 

banner is included with each affiliate membership; 

additional are $500 each. Can be linked to Affiliate 

Member Profile Page or external website.  
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The Pushdown banner (open, above) opens 

to push other content down the page when 

activated by a mouseover.  

position details...  

Where: Main page, top left corner.  

Rotation: No, always on, exclusive.  

Size: 100x100 teaser reveals 500x500 upon 

mouseover.  Image area 460x460 and 92x92 

diagonal anchored top left.  

Formats: jpg, gif, png, swf  

Flash: OK 

Maximum file size: 300KB  

Multiple creatives: Yes 

Cost: $1800 per month  

Limit: Four months per year maximum per advertiser  

Where: Main page, under the menu, full width of 

content area  

Rotation: No. Always on, exclusive.  

Size: 982x40 teaser reveals 982x400  

Formats: jpg, gif, png  

Flash: No.  

Maximum file size: 300KB  

Multiple creatives: Yes. 

Cost: $1200 per week.  

Located in the top left corner of the main 

page, the Page Peel utilizes a curled 100x100 

teaser banner which peels back upon 

mouseover to reveal a diagonal 500x500 

underlying banner.  Flash is OK. $1800 per 

month, always on, exclusive. No rotation.  

The Pushdown banner is a 982x40 ribbon banner that 

stretches across the main page, directly under the 

menu.  Upon mouseover, it expands downward to 

982x400, pushing other content down the page.  

$1200/week, always on, exclusive. No rotation.  
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The most highly - trafficked section of 

TurfNet.com, the employment listings 

account for nearly 50% of our site 

traffic.  Get maximum exposure for 

your marketing dollar in this section, 

where 300x250 Scorecard banners 

rotate in two positions with every page 

view (the Leaderboard footer banner is 

a partial run -of -site carryover from Tier 

Three on the main page).  

Banners in this section are displayed on 

approximately ten different pages 

within the section (search, results, post, 

etc.)  

This section typically offers the highest 

impression count on the site.  

Perfect for purveyors of used goods, the 

Used Equipment (for sale and wanted) 

section typically generates the second -

highest click - thru rates on the site.   

Banners in this section are displayed on 

approximately six different pages within 

the section.  

$7,500 per year, limit of ten sponsors.   

$6000 per year, limit of four sponsors. 

Tier 3 Leaderboard banners also display on the 

Employment and Used Equipment pages. 

sponsorships... 

SOLD O
UT 

for 2
012 
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the industryõs original online 

dedicated video channel.   

Sponsorships of 

individual videos, series 

(Frank Rossi, Randy 

Wilson, Tips & Tricks, 

etc), categories and 

channels are available.  

Call to discuss! 

FREE for 

TurfNet Affiliate 

Members! 

Product Video Showcase  
Maximize the return on your  

point-of-sale video investment by posting 

your videos on TurfNetTV.   

All videos are promoted by a main page 

banner rotation. 

 

160 x 600 Skyscraper 

banner rotation, static (no Flash). 

Displays during entire video playback on 

all titles on that channel. Generates the 

highest click -thru rates on the site!  
 

$4,500/year.  

òRandy Wilsonõs film about Atlanta 

Athletic Club was fantastic, informative 

and beautifully filmed. I am forwarding 

the link to other superintendents. Very 

well done!  Thank you.ó 
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TurfNet University webinars are 90 

minute streaming video and audio 

presentations from notable university 

turf specialists, industry representatives 

and progressive superintendents.   

Free to TurfNet members and 

accredited by GCSAA, each webinar is 

heavily promoted via TurfNet Today e-

blasts.   

Twenty - four webinars are presented 

each year.  Recordings are available   

on -demand in our Webinar Archives.   

Title Sponsorship includes sponsor 

logos and banners on the main, 

schedule and archive pages and weekly 

e-blasts. A sponsor product page peel 

ad is also included on the schedule and 

archive pages. A video welcome by the 

sponsor is played before each webinar 

begins.  

Sold for 2012.  

SOLD! 



Always one step ahead... 

 12 

TurfNet.com 2012 MEDIA KIT 

Sent on Friday mornings (and the mornings of 

webinar events), TurfNet Today recaps news items 

of the week, highlights the next upcoming TurfNet 

University  webinar, presents excerpts from Career 

Corner and Turfgrass Zealot blogs, and features 

the latest video offerings on TurfNetTV .  

Advertising space on TurfNet Today is limited to 

sponsors of TurfNet University and the featured 

blogs, in addition to special event promotions.  

Many superintendents are now hosting personal blogs to 

better communicate with their golfers and/or members. Beyond 

local weather and course conditions, there is a great deal of 

information about projects, methodologies and techniques that 

would be of value to other superintendents ð hence our Tuesday 

morning Turf Blog Aggregator  e-blasts.  

We select four or five posts from TurfNet membersô personal blogs 

and aggregate them into one e -blast.  

As every blogger struggles occasionally with content, we also 

include posts intended to educate golfers about turf maintenance 

for others to use as a template for their own blogs.  

Our mailing list approximates 7000, with open rates averaging 25 -

30% and click rates averaging 18%.  

Four 600x100 banner slots are available in each TBA e -

blast.  Positions are $250 each,  per week. Great for short -

term promotions!  

SOLD O
UT 

for 2
012 

SOLD O
UT 

for 2
012 
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Special programs, projects and promotions...  

Superintendent of the Year  
Presented again for 2011 by Syngenta, the 

TurfNet Superintendent of the Year 

Award program recognizes the cream of 

the crop.   

Technician of the Year  
The TurfNet Technician of the Year ñGolden 

Wrenchò Award honors those who keep 

golf course maintenance running:  the 

equipment technicians. Presented by Toro.  

Water Week at TurfNet.com  
Aquatrols approached us about transitioning 

their 5 -part seminar series onto our webinar 

platform. The result: Water Week 2010 .  

GIS Show Coverage 
Syngenta sponsored our blog coverage of 

the 2011 Golf Industry Show in Orlando, 

with the blog taking over the site for show 

week.  The blog received over 10,000 

visits in February alone!  

Superintendentõs Best Friend 

Calendar  
Now in itôs twelth year, the hugely popular 

Superintendentôs Best Friend Calendar 

features golf course dogs of all shapes and 

sizesé and is again presented by BASF.  

Milorganite Pin Sheet  
An interactive Flash map presentation that 

highlights five superintendents every 

two weeks.  

TN Members trip to Ireland  
TurfNet again organized a trip for 25 

TurfNet members to visit and play five 

courses in Ireland, along with represent -

atives of sponsors Syngenta, Lebanon Turf 

and IVI Sandtrapper.  

The beauty of digital media is that creative implementation has few limitations. Have an idea for a 

special promotion, program or project? Survey? Product launch?  Webinar series? We will work with 

you to develop a strategy to combine banners, video, webinars and e -blast promotions.  


