Methodology (1s everything)

e Survey printed in four formats to rotate
order of magazines and eliminate ‘cover
bias’

e List used was NGF’s to eliminate potential
subscriber bias using our own might cause

e SuperNEWS shares all answers, not just
those that make us look good
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Of last four 1ssues, number read

3.6

3.55

3.5

3.45 -

3.4 1

3.35 A

3.3 1

3.25 A

GCM

GCN

Golfdom SuperNEWS

m Average number|




40%

35%

30%

25% -

20% -

15% A

10% A

5% -

0% -

How soon read after arrival

GCM GCN

Golfdom SuperNEWS

m Day received |




58%

56% -
54% -
52% A
50% -
48% A
46% -
44% A
42% A

Amount usually read

|m Percentage of content




12%

10%

8% -

6% -

4% -

2% A

0% -

Amount usually read

GCM GCN

Golfdom SuperNEWS

[m % who read it 'all'|




16%
14%

12% A
10% A
8% -
6% -
4%
2% A
0% -

Which way usually read

'Cover to cover ASAP'|




Would choose to receive

90%

80%

70%

60% -

50% -

40% A

30% -

20% -

10% A

0% -
GCM GCN Golfdom  SuperNEWS




Most important publication
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Highest credibility
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Rely on most for news, 1info
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Most news you cannot find
elsewhere
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Most useful to you in your work
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The one you would read i1f you
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The one you would pay to
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When possible, read
from cover to cover
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Rating of pub for ‘research’
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Rating of pub for ‘opinion’
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Rating of pub for ‘analysis’
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Rating of pub for ‘case studies’
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Trade journal valued most
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Among 90.4% with Internet
access, Web sites visited
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Among those with Internet access,
Web sites most useful in work
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Degree of importance of type of
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